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Section — A

1. Answer any Five of the following questions. Each question carries Two marks 5x2=10
Define Market.

State any two macro environmental factors.

What do you mean by market segmentation?

State any two factors influencing consumer behaviour.
Give the meaning of brand.

Define Advertising.

Mention any two advantages of social marketing.
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Section B

Answer any Four of the following questions. Each question carries Five marks. 4x5=20
2. Bring out the benefits of marketing to consumers and society.

Briefly explain the stages in New Product Development.

What is Sales Promotion? List out the objectives of Sales Promotion.

Explain the importance of social marketing.

Briefly explain the benefits of service marketing.
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Section C

Answer any Two of the following questions. Each question carries Twelve marks 2x12=24
7. Discuss the Micro and Macro Environmental factors that affects marketing.
8. Explain the stages in Product life cycle.
9. Discuss the types of Retailers.

Section D

Answer any one of the following questions, which carries Six marks. 1x6=6
10. Briefly explain the role of Wholesalers and Retailers in your locality.
11. Identify any three popular and recent developments in the field of marketing.
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