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SECTION-A

1.Answer any Five of the following questions. Each question carries Two Marks.

a. What is meant by M-Business?

b. What is macro environment?

What is demographic segmentation?
What is marketing mix?

What is product planning?

What is transit advertising?
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SECTION-B

Answer any Four of the following questions. Each question carries five marks.

2. Briefly explain the elements of micro environment.
3. State the differences between selling and marketing.
4. Briefly explain the functions of branding.

5. Explain the benefits of market segmentation.

6. Distiguish between goods and services.

SECTION-C

Answer any Two of the following questions. Each question carries 12 marks.
7. Discuss the various functions of marketing.

8. Explain the various components of macro-marketing environment.

9. What is marketing channel? Explain the factors affecting marketing channel.

SECTION-D
Answer any One of the following questions, carries six marks.

10. Develop an advertisement copy for a product.
11. Prepare a chart for distribution network for different products.
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